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DUBAI

As the world’s most luxurious metropolis, Dubai has triumphed with its architectural distinctiveness
that features breathtaking entertainment destinations and a luxurious lifestyle. Today, Dubai
continuesto flourish as aglobal destination forinnovative designs and record-breaking engineering
projects setting the city apart and making it such an attractive destination for the best and
brightest in the world. Unquestionably, Dubai is the land of opportunities and excitement that
embraces a multitude of cultures and harnesses the many dreams and aspirations people come
with.
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REAL ESTATE DUBRICKS

STAY AHEAD, INVEST SMART POSSIBILITIES ARE LIMITLESS
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BUSINESS BAY

Business Bay is at the core of Dubai’s dynamic growth and success as a world-class city. The
progressive vision for Business Bay was to create the ‘Manhattan of Dubai’, a cosmopolitan heart
of Dubai with high-rise residential, commercial, retail, and entertainment venues seamlessly
blended.

The community is home to progressive young professionals seeking a fast-paced lifestyle within
minutes of major landmarks of Dubai. Residents enjoy easy access to the Dubai Metro and major
highways of the city while also having plenty of retail, dining, and entertainment venues in the
community, ensuring excellence, accessibility, and convenience.
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MILLENNIUM BINGHATTI RESIDENCES

Millennium Binghatti Residences draws its inspiration from the timeless elegance of the deluxe
Millennium Hotels & Resorts. The tower offers several premium Hotel-inspired means of
comfort and recreational amenities ensuring excellence, comfort, and prestige. As the building
sits directly on the Dubai Water Canal waterfront, the balconies provide direct views of the
Dubai Water Canal and Dubai Skyline. Blending form with function, the tower’s design reflects a
y | T , uniquely modern reinterpretation of traditional ideas that are still relevant to the regional harsh
R | ; s 2 AR NG L hod climate and culture.
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LIFESTYLE AMENITIES

Health Club Grocery Services

Swimming Pool Housekeeping Services
Jacuzzi Concierge Services
Children’s Play Area Daycare Services

Prayer Hall Catering Services

Laundry Services

7/24 CCTV and Building Security

7/24 Maintenance Hotline

Grand Entrance Lobby
Panoramic Lifts
4 Ground Floor Retail Shops

Landscaped Garden Covered Parking
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MILLENNIUM
BINGHATTI
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TYPICALFLOOR
PLANS
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TWO BEDROOM
UNIT

UNIT AREA 88 m? 947 ft?
BALCONY AREA 47 m? 506 ft?
TOTAL AREA 135 m? 1453 ft?



FOR MORE INFORMATION PLEASE CONTACT
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REAL ESTATE

STAY AHEAD, INVEST SMART

+971 55 476 7630

& +9714 368 7878

iInfo@afsrealestate.com

@ www.afsrealestate.com
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DUBRICKS

POSSIBILITIES ARE LIMITLESS

] +97150 674 2020
% +971 4 368 7878

info@dubricks.com

@ www.dubricks.com



